




Three ar tworks to celebrate the second 
anniversary of  I TALICUS “Rosolio di 
bergamot to”. 

They are inspired by three iconic  places in 
I taly :  Venice,  Calabria and Florence. 

We imagined the I TALICUS bot t le to travel 
through these places and the cherub adorning 
i t s  cap to come alive and play with the 
composit ion.

ITALICUS ROSOLIO TRYPTICH
COPPOLETTA DESIGNS X ITALICUS











CALABRIA FIRENZE VENEZIA	





ARTWORK FOR MENU
COPPOLETTA DESIGNS X HARRY’S BAR

Menu design for the iconic  dining club.



Until the end of the year Harry’s Bar will be 
showing One Gentleman of Verona – not an 
abridged version of Shakespeare’s Two Gen-
tleman of that Italian city, but rather a se-
lection of artworks by one quite remarkable 
Veronese gent: Mo Coppoletta.  

Those members of Harry’s Bar who know 
their tattoos will of course be familiar with 
the Coppoletta oeuvre: he is a veritable Leon-
ardo of the needle, and his Clerkenwell Tat-
too parlour ‘The Family Business’ is to body 
art what Harry’s Bar is to Italian hospitality. 
Perhaps less well-known is his work in me-
dia other than ink and human skin. A noted 
draughtsman and designer he has worked 
on commissions for some of the world’s best 
known brands and leading luxury houses, 
proving himself as versatile as he is talented, 
creating objects as a diverse as wristwatches 
and gin bottles.  

Now for the first time, this side of his talent 
is explored in an exhibition of his works, one 
of which is in your hand. Luciano asked him 
to design the menu you are holding and was 
so impressed with this Lucullan still life that he 
has commissioned three major works on can-
vas to hang in the restaurant.

And for those who take their membership of 
Harry’s Bar really seriously there is an official 
Coppoletta-designed Harry’s bar tattoo. If you 
ask politely Luciano will  show you his.

Nick Foulkes







Brand identi t y for a new gin l iquor including: 
corporate logo, bot t le design and decoration, 
adver t ising,  hand painted i l lustrat ion and 
brand assets.

BOTTLE & LABEL DESIGN
COPPOLETTA DESIGNS X OLIVIA GIN













Design of  a new bot t le and label  to ref lec t  the 
brand DNA and ambit ion.

T imeless design well  rooted in London gin 
heri tage but not  redundantly v intage,  with a 
modern appeal  to i t. 

BRANDING & REBRANDING
COPPOLETTA DESIGNS X 58 GIN





















Label  design for”The Rake Tailored Beverages” 
premixed negroni.

LABEL DESIGN
COPPOLETTA DESIGNS X THE RAKE “NEGRONI”









A series of  i l lustrat ions for four f lavoured 
negroni  bot t les.

LABELS DESIGN
COPPOLETTA DESIGNS X BAR TERMINI “NEGRONI”















I l lustrat ion for a special  edit ion of  the iconic 
I tal ian past i l les  brand.

LABEL DESIGN
COPPOLETTA DESIGNS X PASTIGLIE LEONE









mocoppoletta.com


